Science and Technology Information Institute

Legal Basis

Executive Order No. 128 (January 30, 1987) reorganized the National Science and Technology
Authority (NSTA), creating thereby a Science and Technology Information Institute as the information
and marketing arm of the NSTA, now the Department of Science and Technology (DOST).

Mandate

The Science and Technology Information Institute (STII) takes the lead in information science and
technology training. It establishes and maintains a science and technology databank and library,
and disseminates science and technology information.
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LOGICAL FRAMEWORK (STII)

Societal Goal

Sectoral Goal

Sustainable Economic Growth Towards Poverty Reduction

Science and Technology for productivity, economic
growth and job creation

Org anizational Outcome Increased S&T awareness
I
I
Major Final
Outputs S&T Information Services S&T Promotion Services

P/A/Ps

Information Systems Management . -
y g Promotions and Publicity

Linkages and Networking Media Relations and Coordination

Training and Consultan -
aining and Consultancy General Mgt. and Supervision

General Mgt. and Supervision

Perfomance Indicators

No. of clients served
No. of promotion materials

No. of institutional databases developed/produced
maintained/connected

No. of promotion services
No. of training and consultancy conducted
conducted

461



PERFORMANCE MEASURES AND TARGETS

(Amounts in Thousand Pesos)

FY 2007 FY 2008 FY 2009
Particulars Actual/ Target/ Target/
Amount Amount Amount
MFO 1
S & TInformation Services 18,868 19,958 19,667
No. of clients served 202,212 230,000 260,000
No. of institutional databases maintained 26 26 26
No. of publications issued 19 28 27
No. of raining & consultancy conducted 33 35 35
No. of library collections acquired 841 900 950
MFO 2
S & T Promotion Services 17,418 21,034 21,903
No. of promotion materials developed/produced 601 610 650
No. of promotion services conducted 565 650 700
TOTAL 36,286 40,992 41,570
FY 2009 MFO BUDGET
By MFO/By Expense Class
(In thousand pesos)
Particulars PS MOOE Cco TOTAL % Share
MFO 1 8,071 10,151 1,080 19,302 46%
S & T Information Services
MFO 2 13,945 7,403 920 22,268 54%
S & T Promotion Services
TOTAL 22,016 17,554 41,570
% Share 53% 42% 5% 100%
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By MFO
(Total Budget = P41,570,000)

MFO 1

46%

MFO 2
54%
By Expense Class
(Total Budget = P41,570,000)
Cco
5%
MOOE PS

42% 53%
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