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    3. Percentage of investigations on tariff concessions           100% 100%
       to be granted by the Philippines under                                     
       international agreements completed within 30 days                          
       after termination of the public hearing/consultation                     
       and receipt of complete supporting documents                               
       pursuant to Section 1609 of the CMTA                                       
                                                                               
  TRADE REMEDY MEASURES PROGRAM                                                

    Outcome Indicator                                                     
    1. Percentage of completed formal investigations on             100% 100%
       dumping, safeguard and countervailing cases pursuant                       
       to Sections 711, 712 and 713 of the CMTA not                               
       overturned under the judicial process                                      

    Output Indicators                                                       
    1. Number of applications for trade remedy measure              1 out of 1 2 out of 2
       acted upon over the total number of applications received            

    2. Percentage of formal investigations on dumping,              100% 100%
       safeguard and countervailing cases completed within             
       120 days (or 60 days when certified as urgent) from             
       the date of receipt of endorsement from DTI/DA and            
       receipt of complete supporting documents pursuant to            
       Sections 711, 712 and 713 of the CMTA                           

STRATEGIC OBJECTIVES

SECTOR OUTCOME

People-centered, innovative, clean, efficient, effective, and inclusive delivery of public goods and services

ORGANIZATIONAL OUTCOME

Public access, engagement and understanding of Presidential policies and government programs achieved

PERFORMANCE INFORMATION

ORGANIZATIONAL OUTCOMES (OOs) / PERFORMANCE INDICATORS (PIs)

Public access, engagement and understanding of Presidential policies
and government programs achieved                                    
                                                                    
  PRESIDENTIAL COMMUNICATIONS PROGRAM                               
    Outcome Indicator                                               
    1. Percentage of news and photo releases used by                
    selected print media                                            90% 94%
    Output Indicators                                                         
    1. Number of news and photo releases disseminated                         
    2. Percentage of Presidential events and visits                 2,507 3,350
    provided with coverage arrangements                             95% 95%

STRATEGIC OBJECTIVES

SECTOR OUTCOME

People-centered, innovative, clean, efficient, effective, and inclusive delivery of public goods and services

ORGANIZATIONAL OUTCOME

Public access, engagement and understanding of Presidential policies and government programs achieved

PERFORMANCE INFORMATION

ORGANIZATIONAL OUTCOMES (OOs) / PERFORMANCE INDICATORS (PIs)

Public access, engagement and understanding of Presidential policies
and government programs achieved                                    
                                                                    
  GOVERNMENT COMMUNICATIONS PROGRAM                                 
    Outcome Indicator                                               
    1. Percentage of the feedback survey respondents from           90% 90%
    the target audience who gained awareness of                                 
    presidential policies and government programs                               
    after exposure to print and digital information                             
    materials and events                                                        

XXVIII.  PRESIDENTIAL COMMUNICATIONS OFFICE

A. PRESIDENTIAL COMMUNICATIONS OFFICE (PROPER)

BASELINE 2025 TARGETS

BASELINE 2025 TARGETS

B. BUREAU OF COMMUNICATIONS SERVICES
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