L.5. CULTUREL CENTER OF THE PHILIPPINES

STRATEGIC OBJECTIVES
SECTOR OUTCOME -

1. Philippine culture and values promoted
2. Lifelong learning opporfunities for all ensured

ORGANTZETIONAL 0UTCOME
Promotion of Philippine Erts and Calture improved
PERFORMANCE INFORMATION

ORGENTZATIONAL OGTCOMES (00s) / PERFORMANCE INDICATORS (PLs)

Promotion of Philippine Arts and Colture improved

PHILIPPINE BRTS AND CULTURE PROMOTION END DEVELOPMENT PROGRAM
Outcome Indicators
1. Rumber of audiences who patronized CCP shows /
productions, trainings and workshops
2. Percentage increase in the nomber of audiences
3. Percentage of clients who rated the facilities
as good or better
Qutput Indicators
|. Number of events held in a year
2. Percentage increase in the number of productions
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