L.5. CULTURAL CENTER OF THE PHILIPPINES
STRETEGIC OBJECTIVES
SECTOR OUTCOME

I, Philippine culture and values promoted
2. Lifelong leaming opportunities for alt ensured

ORGENTZATIONEL OUTCOME
Promotion of Philippine Arts and Culture improved
PERFORMENCE INFORMATION

ORGENIZATIONAL OUTCOMES (00s) / PERFORMENCE INDICATORS (PIs BASELINE 2019 TARGETS

Promotion of Philippine Erts and Culture improved

PHILIPPINE ERTS END CULTURE PROMOTION END DEVELOPMENT PROGREM
Outcome Indicators
I, Nnmber of audiences who patronized GCP shows /
productions, trainings and workshops 461,621 (2016) 485,000
2. Percentage increase in the number of audiences 2.32% (2016) 2%
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3. Percentage of clients who rated the faeilities

as good or befter

Output Indicators

|. Number of events held in a year

2. Percentage increase in the number of productions

BUDGETARY SUPPORT TO GOVERNMENT CORPORATIONS

2% (2016) 92%
922 (2016) 920
31% (2016) kY]



