0. MOVIE AND TELEVISION REVIEW AND CLASSIFICATION BOARD

STRATEGIC OBJECTIVES

MANDATE

The Movie and Television Review and Classification Board is both a regulatory and developmental agency. It is empowered to review
and classify motion pictures and television programs, and exercise all powers and prerogatives consistent with such functions. 1In this
connection, the Board is tasked to promote an environment which may lead to authentic and responsible self-regulation in the film and
television industry. It is also mandated to initiate plans and cooperate with the movie and television industry to improve, upgrade and
make viable the said industry as one source of fueling the national economy.Consistent with the constitutional mandate to promote and
protect the family, the youth, the disabled, and other sectors of society requiring special attention in the realm of media and
entertainment, the present Board strongly desires to empower the Filipino family and each and everyone of its members, including the
"kasambahay", to evaluate and intelligently choose media content. Desiring to make the ratings in efficacious reality down to the
grassroots level, such that every Juan and Juana can wield the system in evaluating content, the Board intends to animate this mission
by promoting a value-oriented media and entertainment culture. Thus, there will be programs, initiatives, processes, activities, and
institutional adjustments that will create a sensitive environment in terms of family, children, gender, the disabled, the elderly, the

indigenous people, and other concerned sectors of Philippine society.
VISION

The Movie and Television Review and Classification Board envisions to be of service to the Filipino public as a Movie and Television
regulatory board, not only confined in review and classification but as a prime catalyst of change by helping the Movie and Television

industry become globally competitive. The agency recognizes TV and Movie Media as indispensable tools for moral recovery and

nation-building.
MISSION

The MTRCB, as a Regulatory Board, aims to afford the public exemplary exhibitions of movie and television with the purpose of
encouraging production of globally-competitive movies/exhibitions, which should be both entertaining and artistic, in order to raise the
standard of art for the general public.
KEY RESULT AREAS

Rapid, inclusive and sustained economic growth
SECTOR OUTCOME

1. A globally competitive and innovative movie and television industry, through the vision, inspiration, shepherding and guidance of

the Board 2. Up-to-date and efficient equipment, resources, and technical knowledge, appropriate development and training for its Board

Members, staff and deputies 3. Active collaboration with the stakeholders of the industry
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ORGANI ZATI ONAL DUTCOME

1. Movie, televislon and optical media materials are efficiently and effectively reviewed and cl assi fl ed

2, Partnership and col | aboration between the Agency and the various stakehol ders of the movie and tel evision Industries that promotes
posi tive Filiplno cul tural values are strengthened

PERFORMANCE | NFORMATI ON

KEY STRATEGI ES

1, Streamlining of, and improving, the review process

2. Greater stakeholder Involvement and community-based engagement to ralse public awareness on the movie and televlsion
cl assl fication system

3. Intensi fy the moni toring activi ties and enforcement functlions of the Agency to ensure compliance of the varlous stakeholders with
Presl dential Decree No. 1986 and its Impl ementing Rul es and Regul ations: and

4, Improve the qual |ty of services through the conduct of trainings and seminars among the officlals and employees to enhance

knowl edge and skills, as well as upgrade equipment and facilities to dellver competent and efficient services

ORGANI ZATI ONAL QUTCOMES (00s) / PERFORMANCE | NDI CATORS (PIs) BASELI NE 2015 TARGETS

Movl e, television and cptical media materials are effliciently
and effectively revi ewed and classi fied

No. of movie, television, optical media materials that are 165, 584 80%
reviewed and cl assi fled

Increase In the level of awareness of the Public on the a. 45 a. 5% decrease in the number of

rel evance of cl assi fl cation system for movies and tel evislon comp! al nts recei ved from publ |¢c
viewers

b. 45 b. 5% decrease in the number of

cases filed for violation of PD
1986 and | ts | mplementling rul es
and regul! atlons

Partnership and col | aboration between the Agency and the
various stakeholders of the movie and tel evision industries that
promotes positfve Filipino cul tural val ues are strengthened

No. of best practices conference between the MTRCB and TV 45 80%
networks, fllm producers, and other stakehol ders on matters
deal ing with regul atory and devel opmental function of MTRCB

No. of fora, semlnars, dialogues, and other di ssemination 36 Increase of at least thirty
campal gn conducted wl th stakehol ders as particlpants In relation percent (30%) In the number of
to “"Matalinong Pancnood Para sa Pamilya nina Juan at Juana” “Matal | nong Pancnood” actlvities

campai gn of the agency conducted In CY 2014
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MAJOR FINAL OUTPUTS (MFOs) / PERFORMANCE |ND!CATORS (Pls)

MFO 1: REGULATION SERVICES
Cl asst fl cation and registratlon
Issuance of val ue-based age appropriate classiflcation rating based on contemporary cul tura
FIliplno values into G, PG, SPG for television programs and G, PG, R13, R16, R18 for films
according to set time table
Percentage of |tems submi tted to classification that are acted upon 14 days.
Percentage of appllcations for |lcense are acted upon wl thin fourteen (14) days.
Moni toring
Regul ar conduct of campal gn actlvi tles.
Number of registered entlties, flims, and tel evision programs moni tored.
Enforcement
Non-adversarial resolution of cases through adoption of sel f-regul atory measures
Devel opmental Services
Number of seminars fora, Infomercials, and other informatlon dissemination campaign on
“Matal i nong Panonood”

NOTE : Inclusive of Targets funded from other sources, e.g. Special Account in the General Fund.

2015 Targets

170, Q00
110%
110%

19/19
40, 000

45/45

36



