B. NATIONAL NUTRITION COUNCIL

STRATEGIC OBJECTIVES
SECTOR OUTCOME

1. Proportion of households attaining 100% recommended energy intake

2. Percentage of moderately and severe food insecure households

3. Prevalence of stunting among children under five years of age

4. Prevalence of wasting among children under five years of age

5. Prevalence of overweight among children under five years of age

6. Prevalence of anemia among women of reproductive age (15-49 years old)

ORGANIZATIONAL OUTCOME
Improved access to quality nutrition and nutrition-sensitive services
PERFORMANCE INFORMATION

ORGANIZATIONAL OUTCOMES (00s) / PERFORMANCE INDICATORS (PIs) BASELINE

2024 TRRGETS

Improved access to quality nutrition and nutrition-sensitive
services

NATIONAL NUTRITION MANAGEMENT PROGRAM

Outcome Indicators

1. Percentage of target national government agencies (NGAs) 90%
and non-government organizations (NGOs) with nutrition
objectives, considerations, or components

2. Percentage of target multi-sectoral plans approved or 100%
implemented

N/R

90%
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3. Percentage of targeted Local Government Units (LGUS) 90% N/R
implementing quality nutrition programs

4, Percent of Local Government Units (LGUs) evaluated 33% 20%
attaining the minimum score of 85% for Seal of Quality
Nutrition Program

5. Percentage of target audience with recall of key 61% 61%
nutrition messages

6. Prevalence of stunting among children under five years of age <28% N/R

1. Prevalence of wasting among children under five years of age <% N/R

Output Indicators

1. Percentage of targeted national, regional, and local 90% N/R
policies and plans formulated and adopted, budgeted,
and coordinated

2. Percentage of target policies in the national policy 93.17% 90%
agenda for nutrition issued

3. Percentage of targeted NNC-related data requirements 100% 90%
indicated in the Philippine Plan of Action for Nutrition
results framework with available data

4. Percentage of targeted nutritional promotional 90% N/R
materials produced and disseminated and
promotional activities undertaken

5. Percentage of targeted promotional materials on nutrition 99.96% 90%
developed or disseminated

6. Percentage of targeted stakeholders assisted
a. L6Us 95% N/R
b. NGAs 95% N/&
¢. NGOs 95% N/&

1. Percentage of targeted stakeholders assisted 100% 90%



