G. PRESIDENTIAL BROADCAST STAFF (RTVM)

STRATEGIC OBJECTIVES
SECTOR OUTCOME

Public information dissemination
ORGANIZATIONAL OUTCOME

Public access, engagement and understanding of Presidential policies and government programs achieved

PERFORMANCE INFORMATION

KEY STRATEGIES
1. Upgrade competence and technical skills of personnel in broadcast operations
2. Digitization and Itegration of programs and broadcast operations

ORGANIZATIONAL OUTCOMES (00s) / PERFORMANCE INDICATORS (PIs) BASELINE

2017 TARGETS

Public access, engagement and understanding of Presidential
policies and government programs achieved

Access rate of public and other clients to presidential

activities and special events documented and aired

Percentage of broadcast quality standard produced TV programs
special documentaries, capsules / features on government
policies, programs and projects rated good or better

Percentage of technical support to other agencies and broadcast
pool operation rated good or better

MAJOR FINAL OUTPUTS (MFOs) / PERFORMANCE INDICATORS (PIs)

MFO 1: MEDIA OPERATIONS SERVICES

Percentage of Presidential events and activities covered and aired
Presidential events and activities covered and aired rated good or better
Percentage of Presidential events and activities covered and aired on prescribed schedule

At least 98% of documented and
aired activities and events
accessed

95% of TV programs, special
documentaries, capsules /
features on government policies,
projects and programs produced in
broadcast quality rated good or
better

98% of needed technical support
to other agencies and broadcast
networks for broadcast pool

operation rated good or better

2017 Targets

100%
100%
100%



